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What's 
happening 
to cars? 

A PANEL DISCUSSION 


Morley Callaghan assails our new culture program 

SECRETS OF A LADY MAYOR BY CHARLOTTE WHITTON 

MACLEAN'S 

MAY 25 1957 CANADA'S NATIONAL MAGAZINE 15 CENTS 
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How alert young men are starting retirement 
plans - for less than ”20 a month! 


i Maclean’s Movies 
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The New Omega Seamaster 

Higher Precision with Greater Protection 







SHELL FROM A TO Z - AN ALPHABET OF GOOD THINGS ABOUT PETROLEUM 
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Scotland 



Ohe Scent ii itt the Blending 

BLACK& WHITE 

SCOTCH WHISKY 


















Since 
"horseless carriage’ 
days 
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For modern-day drivers... 

























































Worn tkcrckA qa£ dangmouA! 

Hove yours checked the next time your car's on the hoist— 
if your mileage reads 15,000 or more. 

Get positive protection with 

DELCO feule-Ccrritruri 

SHOCK ABSORBERS 
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CATERPILLAR 
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Are 'Shopping Centres’ really new? 


Remember the general store? In many ways it was 
a shopping centre. It carried an amazing variety 
of goods—groceries, dry goods, hardware—prac¬ 
tically everything under the sun. But, our tastes 
and shopping habits have changed since folks 
bought dress material in the general store. Today’s 
shopping centre, with its variety of shops and 
stores, bears little resemblance to the one in the 
illustration. 

The automobile and the rubber that it moves 
upon have played an important part in the evo¬ 
lution of our present shopping habits. Today’s 


shopping centres depend for their very existence 
on the countless fleets of trucks that deliver the 
goods and the millions of cars that carry the shop¬ 
pers—and these, in turn, owe much of their ef¬ 
ficiency to the superiority of synthetic rubber. 

For practically every type of product in which 
rubber is used . . . synthetic rubber is better 
— that’s why half of polymer 

all new rubber cm ^ WH | 




POLYMER CORPORATION LIMITED 


SARNIA • CANADA 
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